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報告要旨(Abstract) 

Tea has been drunk in China and Japan for thousand of years and it already becomes one important 

part of their history. And the way of drinking tea has been changed to many ways nowadays, because 

of the lifestyle changing.  

China’s tea beverage market was opened around the end of the 20th century, till nowadays, 

there are a hundred kinds of tea beverages circulate in the current market.  

Guangdong province is located in southern China, which place has a very long hot summer and 

the biggest population (104 million) in the country. Because green tea is very popular during 

hot summer days, meanwhile with the big population, there is a huge market of green tea beverage 

right there. 

As Itoen company’s main product, “Oi ocha, ryokucha” is super well-known in Japan, and 

it is the No. 1 brand among green tea beverage products in this country, you can find it in 

convenience stores, supermarkets, vending machines, almost everywhere in Japan. 

“Oi ocha, ryokucha” has already been started selling in Guangdong province years ago, but 

many consumers even haven’t heard the name of this Japanese famous production, so the market 

still need a sufficient exploitation. 

The object of the research recently is to analyze “Oi ocha, ryokucha”’s market situation 

in Guangdong province nowadays, and find out the problems it recently has, then create a feasible 

develop way for Itoen company. 

  



質疑・応答(Q & A) 

①尾崎：アンケート回答者の構成はどのような感じですか。 

李：100 人ぐらいの知り合いにアンケートを送ったが、その中の 53 人が回答してくれました。今回の

回答者の中に若年者の割合が多い為、今後は他の年齢層の人にも回答してもらう予定です。 

 

②井元：１８番の質問の６６％ってどういう意味ですか。 

李：新商品で買いたい意欲とのことです。 

井元：では、19 番の質問はどういう意味ですか。 

李：買わない理由です。 

井元：１８、１９番は同じ人で回答していますか。 

李：そうです。 

井元：すると、同じ人に買う意欲と買わない意欲を聞くのはおかしいので、どちらかに絞って回答し

てもらうほうが合理です。 

 

 


